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* With a rare exceptions sustainability of * With a rare exceptions sustainability of 
paper journals depends from the published paper journals depends from the published 
advertisements, mostly from the advertisements, mostly from the 
pharmaceutical industrypharmaceutical industry

* Even in the best journals the relations with * Even in the best journals the relations with 
industry are not completely benignindustry are not completely benign

* At the periphery – in the developing * At the periphery – in the developing 
countries and for the majority of the less countries and for the majority of the less 
financially sustainable specialty journals the financially sustainable specialty journals the 
practice of advertising is below any practice of advertising is below any 
international recommendationsinternational recommendations  



REGULATIONS AVAILABLE FROM INTERNATIONAL BODIES:REGULATIONS AVAILABLE FROM INTERNATIONAL BODIES:

WHO Ethical Criteria for Medicinal Drug Promotion. WHO Ethical Criteria for Medicinal Drug Promotion. Accessed September 5, Accessed September 5, 
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International Federation of Pharmaceutical Manufacturers International Federation of Pharmaceutical Manufacturers 
Association. IFPMA code of pharmaceutical marketing practices. Association. IFPMA code of pharmaceutical marketing practices. 
Accessed September 5, 2005.Accessed September 5, 2005. 2005   2005  
http://http://www.ifpma.org/News/news_market.aspxwww.ifpma.org/News/news_market.aspx

WAME Recommendations on Publication Ethics Policies for WAME Recommendations on Publication Ethics Policies for 
Medical Journals. Medical Journals. Accessed September 5, 2005. Accessed September 5, 2005. 2005  2005  http://http://
www.wame.org/pubethicrecom.htm#advertisingwww.wame.org/pubethicrecom.htm#advertising

National Library of medicine. Journal Selection for MEDLINE. National Library of medicine. Journal Selection for MEDLINE. Accessed Accessed 
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MethodMethod
Matched case-control study. Matched case-control study. 
The convenience sample of journals presented in MEDLINE. The convenience sample of journals presented in MEDLINE. 
All journals from different publishers.All journals from different publishers.  
Every issue was searched for ads except classifieds. Then the Every issue was searched for ads except classifieds. Then the 
content was searched for publications closely related to the content was searched for publications closely related to the 
advertised product (letters skipped).advertised product (letters skipped).

The case was defined as a placement of the ad for the The case was defined as a placement of the ad for the 
product. product. If more than one ad for a product was published in the same issue, they If more than one ad for a product was published in the same issue, they 
were considered as one case. In case when one product was advertised using different were considered as one case. In case when one product was advertised using different 
designs all designs were considered as the advertisement of the same product. designs all designs were considered as the advertisement of the same product. 

Articles where the brand name or generic name of the specific Articles where the brand name or generic name of the specific 
product is mentioned or the theme of the publication is very product is mentioned or the theme of the publication is very 
close to the advertised product were considered as closely close to the advertised product were considered as closely 
related publications (CRP). related publications (CRP). If there were more than one CRP in the If there were more than one CRP in the 
issue they were considered as one CRP.issue they were considered as one CRP.  

Control was the next or later issue without the advertisement Control was the next or later issue without the advertisement 
of the product.of the product.  
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Statistical association of “scientific papers” Statistical association of “scientific papers” 
with advertisements is clear in this sample with advertisements is clear in this sample 
of journals, and is a new finding.of journals, and is a new finding.

Because this study was not blinded, and no Because this study was not blinded, and no 
parallel independent evaluations were done, parallel independent evaluations were done, 
ORs below 2 may be ignored. ORs below 2 may be ignored. 



The “framing” of the information may change the The “framing” of the information may change the 
message. message. 

The arrangements of the thematic publications to The arrangements of the thematic publications to 
accompany advertisements is usual for the accompany advertisements is usual for the 
commercial paper publications and on paid web commercial paper publications and on paid web 
sites – by definition - but considered unacceptable sites – by definition - but considered unacceptable 
for peer reviewed journals. for peer reviewed journals. 

From the simple arrangements of the timely From the simple arrangements of the timely 
publications there is a small step to accept for the publications there is a small step to accept for the 
publication the articles provided by advertiser. publication the articles provided by advertiser. 



Same on the web: Same on the web: Ads automatically Ads automatically 
matched to the contentmatched to the content



New technology is employed to New technology is employed to 
prevent filteringprevent filtering



Editors balance the profits from ads and the loss of trust. Editors balance the profits from ads and the loss of trust. 

The way to change the situation is to increase the pressure to The way to change the situation is to increase the pressure to 
the publishers to urge them to restore and preserve their the publishers to urge them to restore and preserve their 
integrity. integrity. 

One of the instruments is to evaluate journals for the One of the instruments is to evaluate journals for the 
association of ads to content.association of ads to content.
  

Journals with the content manipulated in the interests of the Journals with the content manipulated in the interests of the 
advertisers must be excluded from the MEDLINE as advertisers must be excluded from the MEDLINE as 
commercial publications: commercial publications: 
“Neither the advertising content nor commercial “Neither the advertising content nor commercial 
sponsorship should raise questions about the sponsorship should raise questions about the 
objectivity of the published material” objectivity of the published material” NLM’s regulation NLM’s regulation 
on selection of journals.on selection of journals.



The medical readership must be taught not only The medical readership must be taught not only 
critical evaluation of the “scientific papers” using critical evaluation of the “scientific papers” using 
the tools of EBM, but also taught critical use of the tools of EBM, but also taught critical use of 
advertisements and recognition of possible bias advertisements and recognition of possible bias 
introduced by the advertisements into the content introduced by the advertisements into the content 
of the journal.of the journal.
  
On the other side there must be the pressure onto On the other side there must be the pressure onto 
the authors. the authors. 
While “ghost writing” is difficult to prove, the While “ghost writing” is difficult to prove, the 
“scientific papers” closely related to “scientific papers” closely related to 
advertisements is simple to locate.advertisements is simple to locate.



All commercial publications are All commercial publications are 
dangerous creaturesdangerous creatures

Cochrane Library is a unique resource, Cochrane Library is a unique resource, 
and must be preserved from commercial and must be preserved from commercial 
influences in any forminfluences in any form


